
Copyright ©2014 Engagementworks Ltd.  All rights reserved.  No part of this ebook may be used or reproduced without permission from Engagementworks 

 

 

Community 

Engagement Basics 
 

Session 7 – Video 1 

 

Community Engagement and Social 

Media 

  



Copyright ©2014 Engagementworks Ltd.  All rights reserved.  No part of this ebook may be used or reproduced without permission from Engagementworks 

 

Community Engagement and Social 

Media 

 

Introduction 

In this lesson we start a conversation about engaging 

online by outlining the extent of internet use and social 

media in NZ.  This will be a forerunner to the other 

lessons in this section focussed on the benefits and 

constraints and also engaging successfully online. 

When thinking about social media and engaging online 

it is important to consider two key issues: access and 

preference. 

To get a sense of access we use statistical information currently available.  The accuracy of this data 

is open to question especially when anecdotally we hear a lot of claims from people of lack of 

access related to servicing issues.  i.e. “we don’t have coverage”. 

Preference on the other hand is about individual choice.  Lots of people with access choose other 

ways to connect and these need to be identified and included in your engagement toolkit. 

 

The Internet in New Zealand 

We have used the World Internet Project data to determine the extent 

of internet use in New Zealand.  We have selected New Zealand 

because that is where our business registered. 

The World Internet Project is a collaborative undertaking comprising 37 

countries.  Each year the project focuses on a selection of its member 

countries.  New Zealand was last studied in 2012. 

 

The studies undertaken for each Country go beyond gathering data 

about who is online, how long they are online and what they do online 

and includes: 

 The social impact of the internet – values, behaviour, attitudes and 

perceptions 

 Non-users as well as users, and 

 Engages government and private industry policy-makers 

 

Data is collected through surveys of individuals in thousands of households and the results are 

intended to give a sense of how online technology is changing our world. 
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Some of the 2012 results for New Zealand are - 

 Overall Internet Use – 85.4% 

 Internet access at home – 95.7% 

 Use per week -  

o Home – 10.3 hours 

o Work   –     7 hours 

o School – 5.9 hours  

 What is it used for? – 

o Seeking information – e.g. research 

o Accessing online services - e.g. banking 

o Entertainment – e.g. games 

o Social networking – e.g. Facebook 

o Shopping - e.g. Amazon.com 

o Communicating - e.g. emails 

Notice the high levels of overall internet usage and internet usage at home. 

 

Other useful data from the report tells us that the internet is – 

 Used extensively in education, increasing as people progress from primary school through to 

university 

 Used more by younger people and less as people age 

 Accessed by broadband connection by most people 

 

The main reasons for people not having internet access are: 

 Not interested 

 Don’t know how to use it 

 Don’t have a computer 

 No time 

 

So, what we can see from all of this is that the internet is an important community engagement 

tool. 

 

Social Media Usage in New Zealand 

Adcorp claims to be Australasia’s leading locally owned and operated 

full-service advertising agency.   They have produced statistics relating 

to the top 10 social media sites.  We can see from these numbers that 

when it comes to the internet, social media plays a very significant role. 

You can see from the table below that if your organisation is into 

YouTube, Facebook, twitter and LinkedIn then you are in good 

company. 
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Reasons for using Social Networking Sites 

So why do people use social networking sites?   

The diagram below shows the main reason quite clearly – entertainment and leisure. 

Engaging with organisations is way down the list. 

So, perhaps social media is not the best online tool for engaging communities on important issues. 

 

Catch up with friends/family
Share photos or video

Co-ordinate parties or activities
Find out about entertainment

Play games
Meet new friends

Find out about particular brands
Find people with the same interests

Research holiday/travel offers
Research other products or services

Access special offers/promotions
Follow celebrities

Provide reviews or write blogs
Engage with government reps/deptEngage with government reps/dept Base: Users of Social Media (490) 

Q: For what reasons do you use 
social networking Sites? 
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Council Websites in New Zealand 

One online engagement tool that most organisations have is a website. 

In most cases it is not thought of as being of too much significance in that context. 

As a matter of interest we have had a look at council websites to see how well they use their 

websites to facilitate community engagement.  

Here are the results – 

 6 councils use forums 

 16 councils have no consultation area 

 51 councils have a consultation page listing items 

 The word ‘engagement’ not used 

 Most consultation at the end of the process 

 Hard to find on many sites and several layers down 

 Widespread use of online or downloadable   

submission forms 

 Downloadable documents on most sites 

 All very text based 

 

As can be seen it is very much a 20th century approach.  Regrettably all of the very advanced 21st 

century technologies for connecting people are not well used, in fact, not used at all in a lot of cases. 

Organisations need to get over their fear of technology and start using it in their everyday activities. 

 

Conclusion 

In this lesson we have looked at the internet and social media as a way of introducing online tools 

for community engagement. 

We have also commented on council websites to highlight the opportunities that exist for them to 

be used much more effectively to connect with communities. 

 

 

 

 


